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Minister’s Message 
 

The Honorable Dr. Wassim Salamoun 
Lieutenant Governor of Prince Edward Island 
PO BOX 2000 
Charlottetown, PE C1A 7N8 
 

May It Please Your Honour: 

I have the honour to submit herein the annual report for the activities of Tourism PEI 
for the period of April 1, 2024 to March 31, 2025. 

Tourism is a key economic contributor to Prince Edward Island (“PEI”), contributing 
approximately three times the national average to our GDP. In 2024, PEI continued 
to be a national tourism leader, achieving new records in annual visitation and 
visitor spending.  

Tourism PEI plays a central role in facilitating continued growth in the sector. 
Tourism PEI is responsible for promoting PEI as a premiere tourism destination, for 
tourism development and investment, industry support programs, regulatory affairs 
and the evaluation and measurement of the industry. Tourism PEI also manages our 
provincial parks, provincially owned golf courses, the Confederation Trail, the Mark 
Arendz Provincial Ski Park at Brookvale, and visitor information centres. These 
activities and venues are crucial to the quality of the province’s tourism product and 
support the promotion of healthy lifestyles and active living.  

 

Respectfully submitted, 

 
Hon. Zack Bell 
Minister 
Fisheries, Tourism, Sport and Culture 
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CEO’s Message 
 

The Honorable Zach Bell 
Minister of Fisheries, Tourism, Sport and Culture 
PO BOX 2000 
Charlottetown, PE C1A 7N8 
 

Dear Minister Bell: 

On April 19, 2024, PEI’s tourism stakeholders came together to jointly launch 
Growing Tourism Together, a new five-year, all-of-industry tourism strategy for PEI. 
The strategy pursues a vision for PEI to be a vibrant, year-round destination for 
vacations, meetings and conventions, sports and events.  

PEI’s tourism industry has always punched above its weight, and 2024 was no 
exception. PEI welcomed a record 1.7 million visitors in 2024, up 5% over the 
previous record in 2019. While nationally, visitation remained down 10% compared 
to 2019. This record level of visitation generated record-setting traffic levels at the 
Confederation Bridge, Charlottetown Airport, and Port Charlottetown cruise 
terminal, ultimately resulting in a record $520.7 million in visitor spending. 

While PEI enjoyed a record 2024 tourism year, it is important to recognize that there 
is more work to be done. PEI’s tourism industry still faces a high degree of 
seasonality, intermodal transportation challenges still exist, and changing 
demographics will continue to present labour-force challenges. As we look to 2025, 
the geo-political environment is creating uncertainty surrounding supply chains and 
cross-border travel. Despite these challenges, consumers’ desire to travel 
continues to grow, and we are confident that together, industry and government will 
continue to innovate and drive strategic growth within one of the most important 
economic drivers on PEI. 

Respectfully submitted, 
 

 
Kent MacDonald 
Chief Executive Oficer 
Tourism PEI 
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Prince Edward Island Tourism Strategy 
PEI is guided by an all-of-industry tourism strategy – Growing Tourism Together – 
adopted in April 2024 by both Tourism PEI and the Tourism Industry Association of PEI’s 
(“TIAPEI”) Board of Directors. The strategy aligns industry and government under a 
single strategic framework, encouraging collaboration between all tourism 
stakeholders. The strategy focuses on two overarching themes. First, a strong tourism-
enabling environment to guide the growth of tourism and foster economic advancement 
and social enrichment; and second, recognition that PEI experiences two distinct 
tourism seasons, and growth should be targeted at strategically addressing seasonality 
within the industry. 

Vision Statement 
PEI’s tourism vision is outlined within the tourism strategy as: 

PEI’s tourism strategy fosters the conditions that support the 
development of a vibrant, year-round destination for visitors choosing PEI 
for vacation, meetings and conventions, sports, family and friends, or 
events, which will increase total annual tourism revenue in the primary 
season and increase visitation during the winter and shoulder seasons. 

Implementation Progress  
An Implementation Committee was established to champion the implementation of 
PEI’s tourism strategy. The Committee works to foster collaboration amongst 
stakeholders best suited to achieve objectives, guide implementation eforts, track 
progress against goals, and support communication and dissemination of the strategy. 

The Committee is co-chaired by Kent MacDonald, CEO of Tourism PEI and Corryn 
Clemence, CEO of TIAPEI, and includes David Groom, President of Quality Inn & Suites 
and Brothers 2 Restaurant, Terry Nabuurs, Owner of the Wheelhouse in Georgetown and 
Nabuurs Garden Centre & Farm Market, and Kirk Nicholson, Agency Owner and 
Operator of Avis Budget Group. Tourism PEI’s Research & Engagement Division provides 
secretariat services for the Committee, which meets quarterly to deliver on its mandate. 

The tourism strategy outlines 30 initiatives to be pursued over the five-year strategic 
period (2024-2029). All 30 initiatives are being actioned and were framed to continue 
throughout the strategic period.  
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Tourism Industry Snapshot 
In 2024, PEI’s tourism industry was aligned, energized, and continued to punch above 
its weight. PEI welcomed a record number of visitors in 2024, up 5% over the previous 
record in 2019. This includes record visitation from key target markets, including 
Ontario, Quebec, New Brunswick and the New England United States. This was 
achieved during a time when nationally, visitation remained down 10% from 2019 levels. 

This record level of visitation drove record-setting visitor spending of $520.7 million, up 
4% over the previous record in 2023. It is worth noting that in alignment with PEI’s 
tourism strategy, a greater proportion of non-resident visitor spending was generated 
during the November through April period, which grew from accounting for 10% of total 
annual visitor spending in 2019 to 14% in 2024. 

PEI continued to experience strong growth in visitor trafic through its main exit points in 
2024. Visitor trafic at the Confederation Bridge reached all-time highs, setting ten (10) 
new monthly records and finishing the year up 5% over 2023. Airport trafic at YYG also 
reached all-time highs, setting four new monthly records and finishing the year up 2% 
over 2023. Port Charlottetown welcomed a record 94 cruise ships, carrying a record-
setting number of passengers and crew, a 20% increase over the previous record in 
2019. Ferry trafic finished the year up 4% over 2023 but continued to experience 
significant operational challenges that resulted in 909 cancelled sailings, up 189% 
compared to 2023 and 364% compared to 2019.  

In 2024, there was a record number of licensed accommodations operating during 
every month, up 25% over 2019. There was also a record number of licensed food and 
drinking places in PEI, up 2% over 2023. Total paid overnight stays were up 3% over 
2023. PEI generated record-setting paid overnight stays from residents of New 
Brunswick, Nova Scotia and the United States. While food and drinking place receipts 
on PEI were up 1% compared to 2023, setting a new annual record. 

PEI’s world-class golf ofering continues to be highly sought after, with Golf PEI’s 
member courses generating a record level of paid rounds in 2024, up 12% over the 
previous record 2023. Golf PEI’s reservation center achieved record revenues of $2.11 
million, up 24% over the $1.7 million achieved in 2023. The meetings and conventions 
sector attracted 121 business events/conferences, which drew 18,759 delegates, 
generating an estimated $21.4 million in economic impact in 2024. 

 

 

 



5  

Tourism PEI 
Tourism PEI is a crown corporation residing within the Department of Fisheries, Tourism, 
Sport and Culture and was established through the Tourism PEI Act in June 1999. 

Mandate  
Tourism PEI’s mandate is outlined in the Tourism PEI Act as follows:  

• Promote continued growth in the tourism sector and ultimately “drive” tourism 
demand; 

• Work with other partners, including Destination Canada, the Atlantic Canada 
Opportunities Agency (“ACOA”), and other Atlantic Provinces to market PEI as a 
premier tourism destination; 

• Actively facilitate the development of festivals, events, and activities that 
motivate travellers to visit PEI; 

• Manage provincial infrastructure resources, such as golf courses and parks. 
• Conduct tourism-related research; and 
• Administer and enforce the provisions of the Tourism Industry Act and 

Regulations, particularly the licensing of tourism establishments. 

Tourism PEI manages strategic tourism infrastructure in all regions of PEI. This includes 
thirteen (13) day-use parks, eight (8) campgrounds, five (5) visitor information centres 
(“VIC”), three (3) golf courses, and the Brookvale Provincial Ski Park. 

Table 1: Tourism PEI Assets 
Parks Campgrounds Golf Courses 
Argyle Shore Brudenell Brudenell River 
Basin Head Cabot Beach Links at Crowbush Cove 
Belmont Cedar Dunes Dundarave 
Bloomfield Jacques Cartier  
Bonshaw Hills Linkletter  
Chelton Beach Northumberland  
Green Park Panmure Island  
Kings Castle Red Point  
Brookvale Provincial Ski Park:   Golf Courses 
     Mark Arendz (Alpine Venue) Visitor Information Centres  
     Nordic Centre (Nordic Venue) Borden  
Pinette Charlottetown  
Sally’s Beach Souris  
Strathgartney West Prince  
Union Corner Wood Islands  
Wood Islands    
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Values  
Tourism PEI is guided by the values of the Provincial Civil Service:  

Respect  
Tourism PEI and its representatives promote an attitude of acceptance, civility and 
inclusion. Tourism PEI demonstrates respect by being considerate, civil, and inclusive in 
its dealings. 

Integrity  
Tourism PEI is committed to being non-partisan, honest, open and fair while conducting 
its work.  

Accountability  
Tourism PEI is committed to being responsible, transparent, and willing to accept 
responsibility for its actions.  

Excellence 
Tourism PEI is committed to providing high levels of accuracy, proficiency and 
knowledge in performing our work. 

Board of Directors  
Tourism PEI has a private-sector advisory board of directors that advises on the 
strategic direction of the Crown. In 2024-2025, board members included:  

David Groom | Chairperson 
President | Quality Inn & Suites and Brothers 2 Restaurant 

Matthew Jelley | Vice-Chairperson 
President | Maritime Fun Group 

Derrick Hoare 
Owner | The Table Culinary Studio 

Jacqueline DesRoches 
Co-Owner | The Gables of PEI Resort 

John Cudmore 
President | Dyne Holdings Limited 

Kirk Nicholson 
Owner/Operator | Avis Budget Group 

Louise Arsenault 
General Manager | Mill River Resort 

Perry Gotell 
Owner | Tranquility Cove Adventures 
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Tourism PEI’s Board of Directors meets quarterly to review work plans, advise on the 
direction and implementation of our tourism strategy, and conduct the business of the 
organization. Thank you to all Board members for your continued support and 
dedication to Tourism PEI and our industry! 

Organizational Structure  
Figure 1: Tourism PEI Organizational Chart 

 

Corporate Services 
Jennifer B. De Coursey, Director of Financial Services 

The Corporate Services Division of Tourism PEI is responsible for general 
administration, financial services, human resources, records management, and 
insurance matters. 

Financial Services and Ofice Administration 

Financial Services and Ofice Administration is responsible for annual capital and 
operational budgeting, forecasting, regular expenditure monitoring, and the day-to-day 
fiscal management of the corporation. The unit also manages invoicing, receivables, 
collections, payables, banking, taxes, procurement, and external audits. 
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and Analytics

Administrative 
Assistant
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Additional responsibilities include records management, Freedom of Information and 
Protection of Privacy Act compliance, contracts, risk management coordination, 
telecommunications, fleet management, and ofice administration.  

Operations and Industry Investment 
Brodie O’Keefe, Director of Operations and Industry Investment 

The Operations and Industry Investment Division manages the operations of provincial 
parks and provincial golf courses. Staf are also responsible for product development 
and the development and implementation of industry support programs. 

Provincial Parks  

In 2024, Tourism PEI’s Provincial Parks operations saw a 4.5% increase in sites sold. 
Total site-nights sold at provincial campgrounds reached 47,234. Provincial 
campgrounds in Western PEI achieved an overall occupancy rate of 50% while 
campgrounds in Eastern PEI achieved 59%. 

In 2024, Provincial Parks provided lifeguard service at eight beaches. This provided 
residents and visitors with an opportunity to enjoy our beautiful provincial park beaches 
safely.  

In 2024, the Mark Arendz Provincial Ski Park in Brookvale hosted various Nordic and 
Alpine events. The Nordic venue played host to Snowtopia, the outdoor venue for the 
annual Jack Frost Winter Festival, which generated strong attendance from visitors and 
increased the exposure for Mark Arendz Provincial Ski Park. The Nordic venue also 
hosted the Eastern Canadian Biathlon Championships and a loppet in memory of Oscar 
Waugh. In 2024, the PEI Alpine ski team hosted the U12 Atlantic Alpine & Ski Cross race 
at the Alpine venue and the Canadian Ski Instructors Alliance skills camp.  

Provincial Golf Courses 

Golf remains a vital contributor to PEI’s tourism economy and continues to serve as a 
cornerstone of the province’s recreational and hospitality sectors. As one of PEI’s most 
prominent tourism assets, the golf industry plays a key role in attracting visitors, 
generating revenue, and supporting employment across multiple communities. 

The 2024 season was marked by strong performance across all PEI’s Finest Golf 
properties. Total rounds played increased by 9.9% compared to the 2023 season, 
indicating robust demand and sustained interest from both residents and visitors. This 
growth was supported by exceptionally favourable weather conditions throughout the 
summer, resulting in minimal unplayable days and maximizing course availability. 

Strategic capital investments were made during the season to enhance the quality and 
competitiveness of PEI’s Finest Golf offerings. These included the acquisition of new 
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maintenance equipment and the installation of upgraded on-course amenities, both of 
which contributed to improved service delivery and player satisfaction. 

The success of the 2024 season underscores the importance of continued investment 
in golf infrastructure and marketing as part of PEI’s broader tourism strategy.  

Tourism Activation Unit 

The Tourism Activation Unit is responsible for activating the growth and development of 
tourism-related events, activities, and products, including but not limited to sports, 
culture (music, dance, etc.), culinary, and indigenous tourism. This unit is also 
responsible for supporting stakeholders in identifying tourism product development 
and investment opportunities. The unit assists with navigating the process of 
development, including accessing programs, preparing applications and bid 
submissions. 

Marketing Communications 
Alison MacDougall, Director of Marketing Communications 

The Marketing Communications Division is dedicated to promoting PEI as a premier 
year-round vacation destination. This division handles consumer advertising and public 
relations, media relations, trade and sales initiatives, visitor services, publications, and 
distribution. The Division also oversees provincially managed visitor information and 
contact centres. 

Tourism PEI is a member of the Atlantic Canada Agreement on Tourism (ACAT). This 
partnership unites federal and provincial governments with the region’s private sector to 
access strategic international markets through joint initiatives or bilateral agreements 
and to collaborate on domestic marketing activities. 

Additionally, Tourism PEI actively seeks partnership opportunities with Destination 
Canada (DC) and other organizations to enhance and leverage investments in both 
international and domestic markets. 

Advertising and Publicity 

Aligning with the Tourism Industry Strategy and positioning PEI as a year-round 
destination, Tourism PEI’s key objectives were to increase visitation, overnight stays, 
and spend, prioritizing high-yield visitors during the peak months while maintaining a 
strong focus on core target audiences. 

Tourism PEI’s consumer advertising has traditionally been focused on the geographic 
markets of New Brunswick, Nova Scotia, Ontario, Quebec, and the United States.  While 
these markets remain a priority focus, Ottawa, Calgary and Edmonton have been added 
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to support direct flight service from these markets. Aligning with the tourism industry 
strategy, Tourism PEI continues to focus on these higher-yield markets and is 
seeing results.  

In April 2024, Tourism PEI launched a full campaign in our target markets to drive 
destination awareness, engagement and trafic to its website for vacation planning and 
booking. Tourism PEI continued to evolve the "Feel Lighter" theme, using the beauty of 
light to showcase the unique oferings of PEI during this year’s campaign. Marketing 
tactics included digital, social media, television, radio, and out-of-home advertising 
such as billboards and transit shelter ads. The 2024 "Feel Lighter" campaign ran 
successfully from April until mid-October. 

PEI’s tourism strategy is focused on supporting a transition to a four-season destination. 
To support this goal, a winter campaign was developed and deployed in New Brunswick, 
Nova Scotia, PEI and Ottawa from December through March. Marketing tactics for the 
2024-2025 winter campaign included digital, social media, television, radio, direct mail, 
and out-of-home advertising such as billboards and transit shelter ads. 

Fulfillment 

Tourism PEI’s website activity and PEI visitor’s guide orders from April 1, 2024, to March 
31, 2025, were: 

• 12,367 visitor’s guide mail-outs were requested. 
• 5.5 million sessions on the website with an average of 2.9 pages viewed per 

session, totalling 10 million page views. 
• Visitors spent an average of two minutes of engaged time on the site. 
• Sessions on the Tourism PEI website were mostly from Canada (4.9 million 

sessions), accounting for 90% of all engaged sessions. Other notable markets for 
website sessions include the US (428,086 sessions), the UK (17,554 sessions), 
France (16,442 sessions), Germany (10,215 sessions) and Australia (8,166 
sessions). 

• Total web visits vs print guides ordered was 445:1. 

Trade and Sales 

The Trade and Sales team collaborates with key industry partners to enhance the 
visibility of PEI’s vacation oferings across both trade and consumer markets. This team 
leads strategic marketing initiatives in the United States, Japan, the United Kingdom, 
and Germany. They also maintain strong relationships with Canadian trade and 
receptive tour operators to drive tourism growth and product awareness. 

Long-haul international markets have presented substantial opportunities. The increase 
in flights to the region from the US, UK, Germany, and Switzerland has enhanced PEI’s 
exposure and demand potential. Consequently, Tourism PEI has established strong 
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partnerships with international tour operators. Improved market conditions have led to 
an increase in flight capacity to Canada, while strong trade relationships and a more 
favourable economic climate have further strengthened this market. 

With Tourism PEI’s strong partnership with Port Charlottetown and targeted marketing 
initiatives, the cruise sector has emerged as a major driver of tourism in PEI. The 
expansion of product oferings has elevated Charlottetown’s appeal as a port of call, 
paving the way for increased cruise trafic during the spring and summer seasons. A 
diverse selection of unique shore excursions has been thoughtfully designed to 
encourage passenger exploration across the Island, enriching the visitor experience 
while distributing the economic benefits of cruise tourism throughout the province. 

Media Relations 

Tourism PEI’s media relations initiatives are a vital part of PEI’s tourism strategy, 
designed to attract top-tier travel writers, bloggers, influencers, broadcasters, and 
freelance content creators from around the globe. Tourism PEI’s goal is to inspire them 
to craft compelling stories that spark curiosity and drive visitation to PEI. 

Media relations are a cornerstone of Tourism PEI’s marketing communications. 
Focusing on cultivating strong, strategic relationships with leading media outlets and 
hosting journalists whose values align with PEI’s brand, strategic direction, and vision 
for a vibrant, year-round tourism industry. 

Today’s media landscape increasingly favours authentic, first-person narratives. As a 
result, there is growing demand for stories centred on coastal experiences, culinary 
journeys, outdoor adventures, golf, wellness, and cultural exploration, particularly 
Indigenous culture and sustainability. These immersive stories not only elevate PEI’s 
profile and credibility but also help turn travel dreams into booked vacations. 

Visitor Information Centres  

Tourism PEI operates five visitor information centres located in Charlottetown, Borden-
Carleton, Wood Islands, Souris, and West Prince. Tourism PEI also supports, through 
the Destination Centre Agreement, three Destination Centres located in Cavendish, St. 
Peters, and Summerside. 

Visitor Information and Destination Centres provide services to the travelling public and 
have bilingual staf available. In 2024, visitation to these centres remained on par with 
the 2023 season, representing over 90,000 parties counselled.  The Charlottetown 
Visitor Information Centre at Founders Hall also remained on par with the 2023 season, 
which experienced increased winter visitation due to the 2023 Canada Winter Games. 
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Research and Engagement 
Keith A. Hansen, Director of Research and Engagement 

The Research and Engagement Division of Tourism PEI supports the development and 
implementation of provincial tourism strategies and provides secretariat services for 
Tourism PEI’s Board of Directors and PEI’s Tourism Strategy Implementation Committee. 

The Research and Engagement Division is the lead liaison for intergovernmental afairs, 
including an advocacy role to represent the interests of the tourism industry in key 
policy areas such as improved destination access (i.e., air, road, and sea access), 
tourism-related legislation, labour, and land use matters. The Division is responsible for 
regulatory afairs pursuant to the Tourism Industry Act, namely the licensing of tourism 
establishments and the delivery of inspection services.  

Finally, the Research and Engagement Division is responsible for tourism research, 
statistical reporting, and analytics to inform tourism investment and program-related 
decisions (e.g., marketing activities).   

Operator Advancement and Regulatory Afairs Unit 

The Operator Advancement and Regulatory Afairs Unit is responsible for working with 
stakeholders to advance industry standards. Specifically, this unit supports the 
objectives of the Department by: 

• Providing direction and guidance for operator training/education programs; 
• Administering the Department’s statutory and regulatory obligations under the 

Tourism Industry Act and Regulations; 
• Ensuring that all tourism operators comply with industry standards as prescribed 

by legislation and regulations; 
• Overseeing the investigation of quality standard issues and maintaining a close 

relationship with industry organizations involved with standards; and  
• Working with industry stakeholders, including TIAPEI, and regional associations 

to identify labour challenges and identify programs and opportunities to address 
these challenges. 

Research and Analytics Unit 

The Research and Analytics Unit is responsible for the collection, analysis, and 
communication of information that supports the Department’s decision-making 
process. Specifically, this unit supports the objectives of the Department by: 

• Supporting strategic and operational planning initiatives; 
• Managing Tourism PEI’s customer relationship management (“CRM”) and 

tourism information system; 
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• Working with industry stakeholders, including TIAPEI and regional tourism 
associations, to identify labour challenges and identify programs and 
opportunities to address these challenges; 

• Collecting, analyzing, and communicating tourism-based data (e.g., air, bridge, 
and ferry trafic, occupancy data, etc.); 

• Engaging in primary and secondary tourism research that informs program and 
policy development (e.g., the evolving needs and expectations of visitors to PEI); 

• Supporting business intelligence-gathering eforts of Tourism PEI’s marketing 
division;  

• Working with the Department’s senior management team to integrate 
performance management measures and principles into program activity; 

• Establishing and managing performance measurement tools; 
• Representing the Department on tourism research-based intergovernmental 

afairs (e.g., the Marketing and Research Advisory Committee for the Atlantic 
Canada Agreement on Tourism); 

• Managing the procurement and execution of third-party professional services; 
and 

• Developing evaluation frameworks and identifying evaluation metrics. 

This unit is also responsible for working with industry stakeholders in conducting 
research projects related to consumer demand, quality assurance initiatives, and new 
product development opportunities. The unit actively works to increase research 
capacity and assist with the transfer of knowledge to industry partners. 
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Program Activity and Information 
Tourism PEI ofers a range of programs and funding opportunities to support PEI’s 
tourism operators, industry stakeholders, and strategic initiatives. The following 
programs were ofered during the 2024-2025 fiscal:  

Tourism Seasonal Expansion Program 
The Tourism Seasonal Expansion Program provided for-profit tourism businesses with a 
non-repayable contribution (grant) toward eligible capital expenses to assist with 
seasonal extension and/or product development that supports PEI’s tourism strategy. 

Fall and Winter Tourism Product Development Fund 
The Fall and Winter Tourism Product Development Fund provided for-profit tourism 
businesses and Regional Tourism Associations/Destination Management Organizations 
with a non-repayable contribution (grant) toward new and innovative product oferings 
that will assist with seasonal extension that supports PEI’s tourism strategy. 

Beach Infrastructure Program 
The Beach Infrastructure Program provides grants for upgrading public beach 
infrastructure. The grant is intended to enhance the user experience and safety on 
beaches along our beautiful coastline.   

Festivals and Events Fund 
The Festivals and Events Fund provides eligible non-profit associations with funding to 
assist with the cost of organizing and promoting a festival or event. Applications are 
accepted online until March 1st each year, or until funding is depleted. 

Tourism Innovation Fund 
The Tourism Innovation Fund assists in the research, development and market launch of 
new cultural tourism products. Projects supported by this fund develop or enhance 
products identified in PEI’s tourism strategy and intend to strengthen PEI’s appeal as a 
cultural tourism destination. 

Hosting Grant 
The Hosting Grant provides eligible non-profit organizations with a grant to ofset the 
cost of hosting a national, international, or regional sporting event, meeting, or 
convention. Approved funding may only be used for the purpose of assisting in the cost 
of a meal at an opening reception, brunch, or closing banquet.  
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Contact Information 
 

 

 

 
 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Tourism PEI 
105 Rochford St., 
Charlottetown, PE C1A 7N8 
Tel: 902-368-5540 
www.tourismpei.com  



 

 

 
  



 

 
 

Appendix A 
Legislative Responsibility, Boards and Commissions 
Acts:  

National Park Act 

Recreation Development Act 

Tourism Industry Act 

Tourism PEI Act 

Trails Act 

Boards: 

Tourism PEI Board  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 
 

 
  



 

 
 

Appendix B 
Financial Statements 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

































 

 
 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 
 

Appendix C 
PEI Provincial Parks Accessibility Chart 2024-2025 
 

Accessibility at PEI Provincial Parks  

Property Supervised 
Swimming 

Designated 
Parking 

Beach 
Access 
Ramp 

Mobility 
Mats 

Buoyant 
Beach 

Wheelchair 

Partially 
Accessible 

Washrooms 
Brudenell X Pool     X 
Red Point X     X 
Northumberland X     X 
Panmure Island X     X 
Kings Castle    X  X 
Basin Head X X  X X X 
Pinette      X 
Wood Islands      X 
Sally’s Beach    X  X 
Linkletter      X 
Cedar Dunes X   X X X 
Jacques Cartier X  X  X X 
Cabot Beach X  X X X X 
Union Corner      X 
Chelton Beach X     X 
Argyle Shore      X 
Bloomfield      X 
Strathgartney      X 
Bonshaw      X 
Mark Arendz Ski Park      X 

 

 

 

 

 
  




	Tourism 2024-25 Report cover
	2025 Tourism PEI Annual Report Sep19
	Appendix B - Financial Statements Signed

